Abstract. Social network has become a new world for people to communicate and share, and the personalized service adds more wonderful to social network. Through the way of questionnaires, the social network sites frequented by netizens, the preferences and the expectation of personalized services on social network sites are known. Through the analysis and research, the goal is to provide personalized services that can better meet the needs of users and to extend the life cycle of social network products, and this paper puts forward feasible suggestions on the future development of social network personalized services.
Introduction
France Nick Diani once said: "whenever a new civilization to the whole society, it will inspire new hopes and fears." Yes, indeed, when we were surprised to find that once the commodity you have ever seen appears in the following list of recommendations in the Amazon, do you have an impulse to turn off the cookie? However, we have to say that personalized service has actually brought people great convenience. In order to realize the perfect personalized service of social network, we need powerful server to store and analyse a variety of user information. Of course, it requires social network service providers to have strong hardware facilities, which is the basis for personalized service to attract customers.
Social network is no longer a simple platform for information sharing. Users can find their favorite application by using social networks, enterprises can rely on social network to implement marketing, both to achieve a win-win situation. Personalized service mode is divided into the following:
(1) According to the information that users fill in and pay attention to, which can analyze the user's preferences, and recommend accurate personalized service for users. For example, the application of libraries in social networks. On the one hand, libraries attract users, and on the other hand, they create new opportunities for interactive communities. In social network the small circle like library club was established. In the circle, the user can talk to each other, the library can analyses the user's preferences for the user push his favorite book information as well as a variety of related information, such as new book announcements, thematic training schedule and so on based on the content which users discussed and concerned about. At the same time, the club members of ordinary customers can use this convenient search library. This has brought great convenience for book lovers.
(2) DIY personalized service. Each user will have one of their own space in social networks, everyone wants to be out of the ordinary space of their own dress, if the user is a designer, so he has their own aesthetic values, of course want to design their own space, like the decoration of their houses, then you need space the appearance of personalized service to help. It can be said that the space dress is the best way to show your personality in social networks.
(3) Brand positioning recommendation. In social network, the analysis of user data is the most effective way of marketing. Because at this time you can understand the consumer behavior through the user's data, the products you recommend users will not be subject to the user's antipathy, these ads will no longer exist as like the air.
(4) Location service based on LBS. LBS-based location services are popular in many applications, using this service can not only increase the personalization of the user space, but also facilitate the search for close friends nearby. And some shopping or group buying sites provide users with nearby shopping or entertainment recommendation according to the user's location information.
Investigation and Analysis of Personalized Service Requirements
In order to understand the user demand for personalized service in social networks, we can understand the use situation of social network, the satisfaction of personalized services in the social network, as well as expectation of personalized service in a fashion of the questionnaire.
This survey has issued 150 questionnaires and 122 valid questionnaires were collected. There were 109 students account for 89.34% and 13 working people account for 10.66% in interviewees. In terms of gender, the percentage of the boys who were investigated is 22.95% and the girls is 77.05% of the total. In the survey, social network products are frequently used by most Internet users are QQ space and Sina micro-blog. As shown in Fig 1, which shows personalized services and applications and user experience more close to people's individual needs of reality in QQ space and Sina micro-blog. As can be seen from Fig 2, the most commonly used and favorite personalized service is basically the same, the largest proportion is the small station, concerned about the home page, radio class, while users hate the application is the shopping recommended class and game class. Figure 3 . The influence of gender on the most commonly used personalized service for users.
Analysis of Social Network Products and Personalized Services Frequently Used by Users

The Influence of Gender and Occupation on User's Personalized Service
It can be seen from Fig. 3 , the personalized service is most often used by boys and girls are different, from which we can see girls than boys prefer space dress class applications and shopping class recommendation, but boys than girls prefer games class of recommended services. Fig. 4 shows the different options for the most frequently used personalized service by students and working people, respectively. In comparison, students prefer the personalized service of space dressing, while those who already have jobs prefer shopping recommendation class more than students. This may be because the person who has worked has income and the needs of life, resulting in choosing more shopping class recommendation.
Conclusion
In the era of rapid development of the Internet, people have entered into the Web2.0 era, which is no longer a single one-way access to information era, and information collector has also become a publisher. In the era of Web2.0, the user's participation is the key. The emergence of social networks is not only a platform for people to share information, but also a platform for people to show their own personality. Social networks move real interpersonal relationships into virtual networks, forming communities that simulate the real world. In this era of individuality pursuit, individuality is also incorporated into social network. Personalized service can not only bring convenience to yourself, show personalized self in their own space, also can bring precise advertising and marketing to businesses. More importantly, personalized service for the social network to increase the user stickiness, retain the customer. ]
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This allows social network products that can meet the needs of users to live longer in the social network of the ocean, in this era, the individual has become the key to survival.
However, to achieve personalization, we need to obtain a large number of user information, multi-level and multi angle analysis of user behavior, from which we can obtain the user's real preferences. And such a process first requires a powerful hardware device to store user information, followed by data mining capabilities and data analysis capabilities, because the user's information acquisition behavior is a complex behavior. But all this is not impossible, I believe in the future, we can see completely accurate personalized service, built entirely for ourselves.
